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Q1. Fill the relevant bubble against each question:
Question |A B C D
What is the purpose of marketing? To increase sales To improve | Tobuild brand | All ofthe above
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Which of the following is NOT a type of
. Retail Market
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Question |A B C D
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Which era is most closely associated with the
Marketine C " The Marketing Era
arketing -oncept: The Production Era| The Product Era | The Selling Era
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The process by

The study of| The reaction of
Consumer behavior can be defined as: which consumers None ofthe above
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What is the main advantage of market ;
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Time allowed: 2:15 Hours

MODEL QUESTION PAPER HSSC-I
MARKETING

Total Marks Section B & C: 32

Note: Answer all parts from Section ‘B’ and all questions from Section ‘C’ on the E-sheet.

your answers on the allotted /given spaces
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SECTION — B (Marks 20)

Q.2 |Attempt the following questions. (10x2=20)
@ OR
Define the concept of marketing. Explain the purpose of marketing.
D)  [What is the importance of understanding consumer behavior? OR
p g : .
” Jf/ - Describe the four types of marketing concepts.
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(i) OR
What is market segmentation? Differentiate between Business to Business (B2B) and Business
"‘a,l;((:;‘ J &;Cl. to Consumer (B2C) markets.
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Gv) OR
'What are the factors that influence consumer buying decisions? Discuss the concept of brand equity.
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® OR | Explain the importance of brand development.
'What is the role of cultural sensitivities in marketing?
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i) OR
Define and explain the concept of market share. IHow does marketing impact business growth?
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(vid) OR
'What is the significance of positioning in marketing? Explain the significance of SWOT analysis for businesses.
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(viii) OR
|What are the four components of the marketing mix? Discuss the concept of value-added features in products.
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Gx) OR How do marketing strategies vary across different industries?
|What are the different types of markets?. 9‘&37&)6)‘}"‘;‘)&%9;& B U=
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(x) | Describe the role of social media in modern marketing. or | Explain the concept of market growth rate.
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SECTION — C (Marks 12)

Note: Attempt all questions. Marks of each question are given along with each question. (2 X 6 = 12)

Discuss the history and evolution of
marketing. How has marketing changed
over the years, and what are the current
trends in the field?

Explain  the  process of brand
development, from its history to
managing brand reputation. How do
businesses create and maintain a strong
brand identity?
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Analyze the importance of market . o o
segmentation and target marketing. Discuss the role of digital marketing in
How can businesses effectively the modern business landscape. How
segment their market and target the have social media, blogs, and e-
right audience? commerce platforms transformed
traditional marketing strategies?
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